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ABOUT US

WHO IS OMNIO?

DEFINITION

1. 2E(Every), 1. &l(Circle)

BE Z{(All Things) 2. {1 A|(System)
2. ofC|oflLh(Anywhere)  3- ®MHI™ #HX|(Point of view)
3. k2| (Unit)
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VISION / MISSION / VALUE

VISION
So|s gHiE

= o|2C= A

‘Experientia docet’

Inimitability Approach : S&%Q1 HZ
Measurable Action : & 7tso s

Sustainable Growth : X|& X Q1 A%t

03



OUR SERVICE
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BX : HaliE M| X| A

BX (Brand eXperience)
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DCX: C|X|& o 2

DCX (Digital Commerce eXperience)
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HOW TO WORK
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GLOBAL NETWORK CHANNEL

Portland US .
+10c¢ch

Quebec Canada
+8ch

‘ Milan Italy
+12ch

Seoul Korea

Singapore ‘
+10ch

0 ’
. Tokyq Japan
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Auckland

New Zealand

® +8ch
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REFERENCE

W Concept
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REFERENCE
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REFERENCE Osnsnie
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REFERENCE
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REFERENCE
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REFERENCE
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REFERENCE
DAEMYUNG Group 7t 2] : CX
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REFERENCE

CAPCOM
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APR Corporation FHE|02] : CX
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REFERENCE

Twitch Korea
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REFERENCE

Date: 2019. 03. 09
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REFERENCE

CAPCOM ASIA
Monster Hunter World Ice-borne
Media Showcase
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REFERENCE

ASEAN-KOREAN CENTRE
4th Connectivity Forum
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REFERENCE
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REFERENCE
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 Marketin

Convention, Brand Management
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http://www.omn om




THANK YOU
FOR
WATCHING

COPYRIGHT 2024 OMNIO INC

. ALL RIGHT RESERVED.



